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FOR IMMEDIATE RELEASE CONTACT: Bill Prenevost 

Monday, October 7, 1996 (216) 421-7340 ext. 260 

EXCLUSIVE FABERGE-INSPIRED JEWELRY AMONG UNIQUE 
ITEMS OFFERED AT NEW MUSEUM STORE IN SOUTH PARK CENTER 

(Cleveland, OH)- The Cleveland Museum of Art has announced that it will open a "satellite" 
Museum Store in the new South Park Center located in Strongsville, Ohio. The grand opening 
will be Wednesday, October 16, from 10 am to 9 pm. Visitors will have the opportunity to 
enter a drawing for free CMA memberships and tickets to the upcoming exhibition Faberge in 
America. 

According to general manager of Museum Stores, Martha Sivertson, "We are the only 
retail source in Northeast Ohio offering the exclusive line of Faberge-inspired products from 
the national exhibition Faberge in America. Many of those items are based on art objects 
from the CMA collection including our beautiful ladybug earrings and pins, the pearl lilies-of- 
the-valley pendants, a sun catcher and scarves." 

The Museum Store opened its first branch store in 1993 at Beachwood Place Mall. 

Like that store, the South Park Center store will offer the same quality items offered at the 
Museum's home store within the museum in University Circle. In addition to the Faberge 
related merchandise, shoppers can select from a variety of fine arts items: from a miniature 
statue of The Thinker to The Thinker baseball cap; reproductions of Egyptian or Celtic 
jewelry; classic holiday cards; and the largest assortment of art image calendars in the 
Cleveland area. The CMA's Museum Store also offers unique educational toys and both 
framed and unframed art posters. 

Sivertson adds, "Our shoppers also take pleasure in knowing that their purchase at the 
Museum Store directly supports the Cleveland Museum of Art and its many programs." 

Special orders, gift wrapping and shipping are offered at all three locations. Museum 
members receive 1 5% discounts on all merchandise, and memberships can also be purchased 
at all three stores. For more information about the Museum Store, call the home location at 
(216) 421-7340, ext 278. 
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Faberge in America 


MAJOR FABERGE EXHIBITION OPENS IN CLEVELAND 

Fact Sheet 


EXHIBITION: Faberge in America 

VENUE: The Cleveland Museum of Art is the only Midwest venue and the final venue. (The 

exhibition will be on view at the New Orleans Museum of Art, December 7, 1996 - 
February 9, 1997.) 


DATES: March 9 - May 1 1, 1997 

CONTENTS: Nearly 400 precious objects — including 15 of the famed Imperial Easter eggs commissioned 
by the last Russian czars — created by the legendary jeweler and goldsmith Peter Carl 
Faberge. Drawn entirely from American public and private collections, the exhibition is the 
first to focus on the history of American collecting of Faberge, which represents the pinnacle 
of Imperial Russia’s opulence, refinement, and artistry. American collections of Faberge are 
the most important to be found anywhere. Chief among them is the Forbes Magazine 
Collection, but the museums of Cleveland, New Orleans and Richmond also have important 
collections of Faberge formed by single individuals, including Cleveland's India Early 
Minshall. All are lending to this exhibition. 


ORGANIZER: Faberge in America has been organized by the Fine Arts Museums of San Francisco. 

SPONSORS: The exhibition has been made possible by FABERGE CO. The Cleveland showing is 

sponsored by the Chubb Group of Insurance Companies and KeyBank. Additional support 
is provided by the Ohio Arts Council. Promotional support is provided by WDOK 102.1 
FM and AM 850 WRMR and The Plain Dealer. 


CURATORS: Archduke Dr. Geza von Habsburg, noted author and international authority on Faberge, is 
guest curator of Faberg£ in America. In Cleveland, the installation is supervised by Henry 
H. Hawley, curator of Renaissance and later decorative arts and sculpture. 


HOURS & Call Advantix at 216/241-6000 or 1-800/766-6048. A $1.95 service fee per ticket applies. 

TICKETS Tickets may also be purchased in person at the museum box office, opening March 2, 1997. 

Tickets are for a specific date and time based on availability. A 40-minute recorded tour 
narrated by Cleveland Museum director Robert P. Bergman is available for $4/person, 
$3/CMA members. 


EXHIBITION HOURS: Tuesday, Thursday, Saturday, and Sunday 10 am to 6 pm; 
Wednesday and Friday, 10 am to 10 pm. Closed Mondays. 

MUSEUM HOURS: Tuesday, Thursday, and Friday, 10 am to 6 pm; Wednesday, 10 am to 
10 pm; Saturday 9 am to 5 pm; and Sunday, 1 to 6 pm. (Galleries begin closing 1/2-hour 
prior.) Closed Mondays. 


The Metropolitan Museum of Art 
February 16 through April 28, 1996 

Fine Arts Museums of San Francisco 
May 25 through July 28, 1996 


Virginia Museum of Fine Arts, Richmond 
August 24 through November 3, 1996 

New Orleans Museum of Art 
December 7, 1996 through February 9, 1997 


(over) 

The Cleveland Museum of Art 
March 12 through May 11, 1997 

The exhibition is made possible by FABERGE CO. 
It has been organized by the Fine Arts Museums 
of San Francisco. 
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CATALOGUE: 


BACK- 

GROUND: 


MEDIA 

CONTACTS: 


GROUP 

SALES 

CONTACT: 


INDIVIDUAL TICKET PRICES: 



Tuesday-Friday 

Saturday & Sunday 

Adults 

Seniors (60+), students 

$7 

$10 

12 and older 

$6 

$7 

Children ages 6-1 1 

Children 5 and under 

$4 

$4 

(sorry, no strollers in exhibition) 

$1 

$1 

Members 

Free 

Free 


A 400-page fully illustrated catalogue authored by Faberge expert Archduke Dr. Geza von 
Habsburg accompanies the show. It contains biographical essays by authorities on the 
collections represented in the exhibition, including Henry H. Hawley's essay on India Early 
Minshall. It is available in the Museum Store and satellite Museum Stores for $35 
(softbound) or $50 (clothbound). 

Peter Carl Faberge (1846-1920) was court jeweler to the last two Russian czars, Alexander 
III and Nicholas II. He developed the firm founded by his father into the most important 
source of luxury objects in Europe. Faberge made traditional jewelry and silverware, but is 
most famous for the exquisite enameled and gem-encrusted eggs given by the czars at Easter 
to the Czarinas Maria and Alexandra. Faberge also created from hard stones, precious 
metals, enamel, and jewels and imaginative assortment of useful and decorative objects for 
the Russian court and fashionable people throughout the world. The success of the firm was 
sustained until the Russian Revolution of 1917. 

Denise Horstman, Assistant Manager, Marketing & Communications 
Julie Bender, Administrative Assistant, Marketing & Communications 
Phone 216/421-7340, ext. 262 or 261 
Fax 216/231-6565 

Karen Ferguson, Marketing Coordinator, Marketing & Communications 
Phone 216/421-7340, ext. 265. 

Fax 216/231-6565 


### 



